Indian Institute of Technology Mandi %\(\X\ W Eﬁﬂ’fﬁ'ﬁlﬁ W TIT’@
Kamand, Himachal Pradesh - 175075 C@}ﬁﬁﬁﬁ’j m, %Fﬁl?vr m - 175075

MB 583: Digital Marketing

Course Code MB 583

Course Name Digital Marketing
L-T-P-C 2-0-0-2

Intended for MBA

Mutual Exclusion NA

Approval 54th BoA (May 2024)

Course Contents

Introduction to Digital Marketing: The Online Market Space, Strategies and Models of virtual world. Online Consumer Behavior,
user experiences, Online B2B & B2C behavior. (3 Hours)

Search Engine Optimization: How Search Engine works, SEM components, PPC advertising with Google ad words, SEO success
factors (On-Page and Off-Page Techniques), Google analytics, Content Marketing, Developing valuable content, Content strategy, Search
Engine Marketing. (4 Hours)

Display Advertising: Real time bidding, Executing display advertising, Video and other rich media. (7 Hours)

E- Mail Marketing: Types of E- Mail Marketing, Email Automation, Lead Generation, Integrating Email with Social Media and Mobile,
Measuring and maximising email campaign effectiveness. (3 Hours)

Online Reputation Management: Social Reviews and Ratings, Word of Mouth, User- Generated Content, Influencer Marketing, Meme
Marketing, User’s privacy and Security.(3 Hours)

Social Media Marketing: Social Media Channels, Facebook, Twitter, Linkedin, Instagram, other Social Media channels, Leveraging
Social media for brand conversations and buzz. Successful /benchmark Social media campaigns, Virtual Brand Communities, and
Gamification. (3 Hours)

Mobile Marketing: Mobile Inventory/channels, Location based; Context based; Coupons and ofters, Mobile Apps, Mobile Commerce,
SMS Campaigns. Profiling and targeting. (3 Hours)

Web Analytics and Channel Attribution Strategies: Data Collection, Key Metrics, Outcome Analysis, Experience Analysis, Multi-
channel attribution, last interaction; firsts interaction; linear; Time-Decay; Position Based Attribution Models, and Types of tracking
Codes. (3 Hours)

Emerging Technologies in Digital Marketing: Al in Advertising, Chatbots, Micro-Moment Marketing, Virtual Reality, Augmented
Reality, and Marketing Automation. (3 Hours)

Text Books

1.

Gupta, Seema, Digital Marketing, McGraw Hill Education, 2018.
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