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Course Contents

Introduction to Consumer Behavior: Consumer behavior and Technology, Consumer Value, Satisfaction and Reten-
tion, Market Segmentation, targeting and Real-Time Bidding. (2 Hours)

The Consumer as an Individual: Consumer Motivation and Personality, Consumer Perception and Positioning, Con-
sumer learning, Consumer Attitude formation and Change. (8 Hours)

Communication and Consumer Behavior: Persuading Consumers, Print, Broadcast, and Social Media, Reference
Groups, Communities, Opinion Leaders, and Word of Mouth (7 Hours)

Social and Cultural Settings: Family and Consumer Socialization, Family- Decision-Making and Member’s Roles,
Culture’s Role and Dynamics, Measuring Cultural Values, and Core cultural Values, Cross-Cultural Consumer Behav-
ior (7 Hours)

Consumer Decision Making and Ethics: Consumer Decision Making and Diffusion of Innovation, Consumer Gifting
Behavior, Marketer’ ethics and Social Responsibility. (4 Hours)

Text Books

1.

Schiffman, Wisenblit, and Kumar, Consumer Behavior, 12th Edition, Pearson, India, 2018
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