
Indian Institute of Technology Mandi
Kamand, Himachal Pradesh - 175075
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Course Code MB 572
Course Name Social Analytics
L-T-P-C 2-0-0-2
Intended for MBA
Mutual Exclusion NA
Approval 54th BoA (May 2024)

Course Contents

• Web and Social Media Analytics: World Wide Web, Social media and social networks, The Foundations
of Web Analytics and Social Media Analytics, Types of social media and social media analytics, The Roles
of Web Analytics and Social Media Analytics, The KPIs for Web Analytics and Social Media Analytics,
Social media analytics tools, Web and Social media data gathering process, KPIs for web and social media
analytics. (6 Hours)

• Social Media Text Analytics: Types of Social media text, Social media text analytics, and tools. (4
Hours)

• Social Media Network Analytics: Network Types and Terminologies, Social media network types, and
Network analytics tools. (4 Hours)

• Social Media Location and Search Analytics: Types of location analytics, Location analytics tools;
Search engine types, analytics, and tools. (4 Hours)

• Mobile Analytics: Apps analytics and its types, mobile analytics tools. (2 hours)
• Social Media Analytics Strategy: Social media strategy, aligning social media and business, managing

social media risks. (2 Hours)
• Applications: Fake news and Reviews, detection of fake reviews in social media, Social media in Health-

care. (2 Hours)

Text Books

1. NA
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