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Preamble

Marketing Research (MR) has become crucial in today’s fast-paced market. With consumers having more options
than ever and product life cycles shortening, marketers have less room for error in understanding consumer behav-
ior. A strong marketing research process connects marketers with consumers, providing essential, accurate, and
timely information to guide decision-making. Companies that utilize market research effectively can stay compet-
itive and prevent costly mistakes based on unreliable data. Students will be able to relate management problem,
research problem and relevant analytical technique. They will also gain expertise in generating consumer insights
out of marketing research.

Course Modules

• Introduction to Marketing Research: Role of Market Research in Marketing. Market Research process,
Defining Market Research problem and developing an approach. (4 Hours)

• Research Design Formulation: Exploratory research designs; Secondary data and qualitative research in
marketing. Descriptive Research Design; Survey and observation. Causal Research Design; Experimenta-
tion. Measurements and Scaling (comparative and non-comparative techniques). Questionnaire and Form
Design. Sampling design, procedure, and size determination. (12 Hours)

• Data Collection, Preparation, Analysis and Reporting: Fieldwork. Data Preparation, Frequency distri-
bution, cross-tabulation and Hypothesis Testing. Analysis of Variance. Factor analysis. Structural Equation
Modelling and Path Analysis. Report Preparation and Presentation. (8 Hours)

• Project Presentation: Project report preparation, Presentation delivery, clarity of communication, and
ability to engage the audience. (4 Hours)

Laboratory Modules

NA

Text Books

1. Malhotra, N.K. and Dash, S.B. (2019). Marketing Research: An Applied Orientation, 7th Edition. Pearson
Education.

References

1. Hair, Jr., J. F., Black, W. C., Babin, B. J., Anderson, R. E., and Tatham, R. L. (2006). Multivariate Data
Analysis, (6th Edition). Pearson Education, New Delhi.

2. Chawla, D. and Sondhi, N. (2011). Research Methodology: Concepts and Cases. Vikas Publications.
3. Lindstrom, M. (2020). Small data. Optimist Yayın Grubu.

MB 535: Marketing Management II IIT Mandi | Course Curriculum | Page 1 of 1


