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MB 308: Introduction to Marketing

Course Code MB 308
Course Name Introduction to Marketing
L-T-P-C 3-0-0-3
Prerequisites MB 201 (Foundations of Business Management)
Intended for Integrated MBA
Mutual Exclusion Marketing Management 1
Approval 59th BoA (Apr 2025), in the Integrated MBA (IMBA) curriculum; 62nd BoA (Jan

2026)

Preamble

The objective of this course is to introduce students to the fundamental concepts, principles, and practices of
marketing. The course focuses on understanding how organizations identify customer needs, create superior
value, and build lasting customer relationships to achieve organizational goals. Students will explore the mar-
keting environment, consumer and business buyer behaviour, market segmentation, targeting and positioning,
and the elements of the marketing mix—product, price, place, and promotion. By the end of the course, stu-
dents will be able to analyse real-world marketing situations, apply marketing concepts to decision-making.
The course also emphasizes ethical, sustainable, and socially responsible marketing practices in a dynamic and
global business environment.

Course Modules

• Define Marketing and Marketing Process: Definition, Marketing Process, Marketing Environment. (5
hours)

• Understanding the Marketplace and Consumer Value: Analysing Market Environment, Managing
Market Information, Consumer Markets and Buyer behaviour, Business Markets and Buyer Behaviour.
(8 hours)

• Designing Customer Value- Driven Strategy: Market Segmentation, Market Targeting, Differentiation,
and Positioning. (6 hours)

• Designing Marketing Mix: Product and Service Decisions, Developing New Products, Pricing Strate-
gies, Integrated Marketing Communication, Channel Design Decisions, Retailing. (12 hours)

• Sustainable Marketing: Introduction, Consumer Actions, Marketing Ethics. (4 hours)

Laboratory Modules

None

Text Books

1. Kotler, Armstrong, Balasubramanian, Agnihotri, Principles of Marketing, Latest Edition.
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