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Course Code MB 304

Course Name Ethics and Values

L-T-P-C 3-0-0-3

Prerequisites NA

Intended for IMBA

Mutual Exclusion NA

Approval 59th BoA (Apr 2025), in the Integrated MBA (IMBA) curriculum; 60th BoA (Jun
2025)

Preamble

The objective of this course is to develop a critical understanding of business ethical theories, moral princi-
ples, and core human values, and their relevance in personal, professional and varied cultural contexts among
participants. The course attempts to foster ethical reasoning, professional integrity, empathy, and responsible
decision-making among learners by encouraging reflection on real-life dilemmas and value-based leadership.
Through case studies and interactive discussions, students will get an opportunity to enhance their skills for
navigating complex ethical challenges and making contributions towards building inclusive and value-driven
society.

Course Modules

* Ethics in the world of business: To introduce the basic nature of ethics, Applied Ethics, Law and ethics,
Ethics and business. (5 Hours)

* Ethical Theories: Ethical Theories: Utilitarian Theory, Deontological Theory, Virtue Theory. (10
Hours)

* Ethical code, employer-employee rights and whistle-blowing: Ethical codes for various organizations,
Employer-Employee Relation, rights and responsibilities, Whistle-Blowing, Wage gap, sexual harass-
ment, Business Ethics. (10 Hours)

* Corporate Social Responsibility: Stakeholders; Corporate Social Responsibility. (3 Hours)

* Ethics and its importance for business professionals: Discrimination: Management Ethics, Discrim-
ination and Unjust Dismissal. (5 Hours)

 Ethics in advertising: Values of Trust and Customers, Ethics and advertisement. (5 Hours)

* Environmental sustainability: Waste management and Environmental sustainability. (4 Hours)

Text Books
1. Boatright, J. R. (2000). Ethics and the Conduct of Business, 6/e. Pearson Education India.
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