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curriculum

Course Contents

• Part One: Introduction
– Consumer Behaviour: Meeting Changes and Challenges
– Consumer Research Process
– Marketing Segmentation and Strategic Training

• Part Two: The Consumer as an Individual
– Consumer Motivation
– Personality and Consumer Behaviour
– Consumer Perception
– Consumer Learning
– Consumer Attitude Formation and Change
– Communication and Consumer Behaviour

• Part Three: Consumer in their Social and Cultural Settings
– The Family and Social Class
– Influence of Culture on Consumer Behaviour
– Cross Cultural Consumer Behaviour: An International Perspective

• Part Four: The Consumer’s Decision Making Process and Ethical Dimensions
– Consumer and the Diffusion of Innovations
– Consumer Decision Making and Beyond
– Marketing Ethics and Social Responsibility

Suggested Books

1. Schiffman, Leon G., Kanuk, L.L., & Kumar, S.Ramesh, Consumer Behavior, 10th Edition, Pearson
Education, 2010.

2. Blackwell, R.D., Miniard, P.W., & Engel, J.F., Consumer Behaviour, Cengage Learning, 2006.
3. Kumar, S. Ramesh, Case Studies in Consumer Behaviour, Pearson Education, 2013.
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